
MKT 220 : Digital Marketing Analytics 

Spring 
This course is an introduction to digital marketing analytics. Emphasis will be placed on foundational analytic 
concepts, using analytics to make brand and customer related decisions, and anticipating crisis situations using 
analytics. Building a research plan and creating reports that aid in decision making will also be discussed. 
Credits  3 

1 Penn Highlands Catalog


	MKT 220 : Digital Marketing Analytics

